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2XETIKA UE TO
> EMIVAPIO

[12 WPEG ] [ Online ]

KaBwc To hospitality industry uioBeTei 6Ao kal
NEPITOOTEPEC WNPIAKEC AUTEIC, N YVWaon TNG
XpNoncg Kal n owaoTn aglonoinon Twv EpYaA&iwv
Al, kaBioTavTal {wTIKNG gnuaaiac.

>€ auTO TO course Ba d1daxTeiTe aTnVv NPagn
Kal JEoa ano npaypaTika napadsiyyata ano
TNV ayopd, Nwc va a&lonoinoeTe TNV TexvnTn
Nonuoouvn g€ ToUEIC ONwG To reputation
management, Tn dnuioupyia NEPIEXOUEVOU, TO
social media strategy kal To eEaTONIKEUUEVO
HAPKETIVYK, WOTE VA NMPOTEAKUTETE Kal vd
d1aTNPNOETE TOUC NEAATEC Tac.

Eniong, ue Tnv oAokAnpwaon Tou course, 6a
gioTe g B€on va Au&noeTe TNV
anoTeAEoUATIKOTNTA TWV operations kal Ta
€000a TNC €NIXEipnonNg oac, Jeoa ano Tnv
egunvn Olaxeipion dedoPeEVWY Kal TN Anwn
data-driven ano@aoswv.

EioTe €ToIpoI va BpeBeiTe oTNV NPWTN YPANKHN
KalvoTodiac oto hospitality marketing;
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O1 EionynTEg oac

Theo
Moulos

4x exited Entrepreneur / Advisor / Growth Hacker / Investor
Co-founder and CEO at GrowthRocks

Guest Lecturer in eMBA / Stern

Co-founder & Lead Instructor at Al the Academy

Effie
Bersoux

Board Member at Innovative Al Startups

Marketing Instructor, Guest Lecturer at NYU
Sustainable Marketer Certified by Cambridge University
Marketing Strategist, CEO at GrowthGirls

Co-founder & Lead Instructor at AI the Academy
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Aoun Tou
ZEMIVAPIOU

O 1 O@£TOVTAG TIG OWOTEG BAoelg Tou Al oTov ToHéa PIAo&eviag [3 wpeg]
3€ auTo To Yabnua B£Toupe TIG Baoelg yia Tnv a&lonoinan Tng TEXVNTAG
vonuoaouvng (AI) otov kKAGdo TNG PiAo&eviag. MiaTelouue OTI oI
ENAYYEAUATIEG OTOV XWPO TNG PIAOEEViag dev npenel anAd va E€pouv Ta
epyaleia aAAa va anokTigouv pia JEBodO Nou Toug EMITPENEI va
OKEPTOVTAI OIAPOPEG XPNOEIG TwV Al EpyaAEiwV yia TIG ENIXEIPHTEIG TOUG.

e ZeKIVAUE PE WIa €l0aywyn aTIC BAdiKEG Bewpieg kal TNV opoAoyia,
KaBioTwvTag TNV TEXVOAoyia NpoaBaaciyn Kal KaTavonTn yia Toug
EcvodOX0UG.

e MabBaivoupe Ta Baagikd epyaAeia kar dnuioupyoUHE YE auTd €va
anoTteAeapaTikd nepiBadAAov epyaaciag BagioPeEvo aTnv TEXVNTN
vonpoguvn nou Ba kavel Tnv evowpudatwan Tng Al nio euxpnoTn.

e Aivoupe €upaaon oTnv KAAAIEPYEIA HIAGC VOOTPOMIAG NPpoaavaToAIONEVNG
TNV KAlvVOTOMId, WOTE 0l CUPHETEXOVTEG VA UIOBETHOOUV TNV TEXVNTN
vonuooUvn WG avanoéonaoTo KOUPATI TG aTpaTNYIKAG TOUG.

0 2 AI: H sukaipia Tou §evodoxou va kepdioel Tnv “booking.com”
[1 wpa]

©a pdboupe NWG N TEXVNTN vonuoauvn aAAalel Tic auvhBeiec avalnTnong
(googling) kai nwg 1o AI BonBdsl Tov kKAAd0 TNG PIAo&eviag va
NPOCapUOCTEI OE AQUTEG TIG AAAAYES .
O! gUMMETEXOVTEG Ba paAbouyv yia Tn aTpoPn aTIG avalnTHOEIG HETW PWVNC
Kal epyaieinv Al (Méow chatGPT n google AIO) kal Nw¢ va
BeATIOTONOINOOUV TIG OTPATNYIKEG TOUG YIA VA NAPANEVOUV 0pATOl OTO
31adikTUO N aKOWa Kal va YNopETouV va kepdigouv BEasig kaTaTagng anod
TNV booking.com. ®a 000UV NpakTIKEG TUPNBOUAEG yIa TNV EVNUEPWON TOU
NEPIEXOPEVOU TOUC Kal TNV au&énan Tng avayvwpigigoTnTacg HEoW TNG
TEXVNTAG VONUOOUVNG.

0 3 AI yia BeATioTonoinan MNepiexopévou kai MapkeTivyk [2 ®peg]
©a €0TIGOOUKE aTN XPAON TNG TEXVNTAG vonuoauvng yia Tn dnuioupyia

NEPIEXOPEVOU Kal HAPKETIVYK. Ol GUUHMETEXOVTEG Ba padouv NS va
dnuioupyouv BeATioTonoinuéva blog posts, va Ta&ivopouv kai va anavrouv
anoTeAeoaTika g KPITIKEG NEAATWY, KABwG Kal va avantuogouyv
OTOXEUMEVEG Kapnavieg email.
Eniong, 8a avaAuBei n duvatoTnTa xprong Al aTnv ouyypagn Neplypapwyv
dwHaTiwV Kal UNNPETI®V Nou evTunwalalouv kal 0dnyouv O€ NEPITOOTEPEG
Kpatnoeig. EninAéov, 6a avaAuBei n xpron Al yia Tnv avaAuon dedouEVWV
TV daPnUigEwy Kal TwV NEAATOV YyIa TV NPOTapuoyn TWV nNpoonabsiwv
MApPKETIVYK Kal Tn xpnon Al yia nio anoTeAegpaTikn diaxeipion Twv social
media. AvaAuTika 6a avaAUgoupe PJE NpaypaTika napadsiypyarta anod Tov
Eevodoyelakd Xwpo:
e Anuioupyia blog posts
e Ta&ivounon kai diaxeipion KPITIKWV
e 3TpaTnyikég Al yia social media
e Anuioupyia Neplypa@®v dwHaATI®V Kal UNNPECIOV
e Anuioupyia EVTUNWOIAK®WV NApouaIagewy
e AvaAuan 0gdOPEVWV YIA HAPKETIVYK
e BeATigTonoinan d1a®nuICTIKWV KAUNAviov Kdl kagnaviov email
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Aoun Tou
ZEMIVAPIOU

04 Xpnon Al yia dngioupyia EPNEIpI®V OTOUG ENIOKENTEG [3 Wpeg]
©a avaAUgoupe NWG N TEXVNTH vonuoauvn Wnopei va avaBabuigsl Tnv euneipia

TOU NeEAATN, NPOTPEPOVTAG EEATOMIKEUMEVEG Kal ovadikéG AUoeIG. Ol
OUMMETEXOVTEG Ba Hadouv NWC va xpnaoiponoiolyv Al yia va napExXouv
NoAUYAWOOTEG unnpeaieg concierge, dieukoAUvVOVTAC TNV NpoaBaacn aToug
OleBVEIC EMNIOKENTEG. 2TO HABNUa Ba avaAUoouue NwG va enavaxpnalonolsital
neplexopevo Bivreo nou undpxel Ndn n nou pnopei va Bpedei and d1aPpopeg
nnyeg (N kpaTtika sites kAn) yia va pnopéecgel n E&evodoxeiakn yovada va
npoaoeyyioel €éva eupUTEPO KoIvO. Oa avaAubei n dnuioupyia TOUPIOTIK®V
podcasts kal n napaywyn ToOUpIoTIK®V BivTeo nou va dnuioupyei didBsan aToug
EMIOKENTEG va €pBouV aTNV NEPIOXN TAG KAl KAVOUV KpATnaon o€ £0dc.
AvaAuTika 8a doUpe:
o EvioxuTEG epnelpiag Tagidiou
* NMoAUyAwooeg unnpeaieg concierge péow Al
» Enavaxpnoigonoinon naAdidTepwyv UAIK®WV BivTeo yia peyaAUTepn annxnaon
e Anuioupyia Egvodoxelakwv r Tonikwv podcasts
e NMapaywyn kaBnAwTikoU KAl ouvapnacTikoU NEPIEXONEVOU BiVTED

0 5 MpwTtonopiakn xpron Al ornv d1ia6egon Tou §eEvodoxou [1.5 wpeg]

e auTd TO HEPOC Ba eNIKEVTPWOOUUE TE NPONYMEVEG KAl KAIVOTOUEG XPNTEIG
TnG Al oTov kKAado Tng PIAo&eviag. O GUPHPETEXOVTEG Ba padouv NG va
evTonifouv VEOUC NEAATEG HETW ANWNG (scrapping) dedouévwy, va dnuioupyouv
HOUTIKA XWpI¢ dIKaI®PaATa yia va EUNAOUTIOOUV TIG EMNEIPIEC TWV NEAATWV Kal
va avTikadigTouv TIC NapadoaiakeC eVAEPIEG ANWEIC YE BIVTED Nou €xouv
enegepyaarei peow Al.
©¢pata nou Ba kaAupBouv:

e EVTOMIOUNOC NeEAATWV PEOW €Eaywyng dedopévmy e Al

e Anuioupyia HOUTIKAG XWpIc diIKai®uaTa Xpnong

e 3xedIaguoG NponyHEVWY, d1aoKedAdTIKWV dpaaTnpIOTATWY Yia TOUG NEAATEG
e AvTIKaTAoTaon evaépinv Anwewv drone pe Al epyaleia

06 Xprion AI oto HR £131kd yia Tov Topéa ®ihoEeviag [1.5 ®pec]
©a €0TIGO0UHE TN XPNON TNG TEXVNTAG vonuoaouvng yia Tnv anAonoinan Kai
auTopaTonoinan Twv diadikagiwv avepwnivou duvapikoU. O GUPPETEXOVTEG Ba
avakaAUyouv nwg va xpnaigonoiouv Al yia Tnv npocAnyn Kai TNV &vragn vewv
epyalopevwy, Kabwg Kail yia Tnv availuon a&loAoynocwv anddoang, NapexovTag
XPAOINEC NANPOPOPIES yia Tn BeATiwan kal TNV avantuén Tng opadac.
©éuarta nou Ba kaAuPBouv:
e Recruiting kai évra&gn epyalopévwv We Tn xpnon Al
e Evigyuon a&loAoynoswv anodoang Je XPNaIKLES NANPOPOPIES
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The Structure
(Syllabus)

O 1 Building the Foundations of AI for Hospitality [3 hours]

This foundational session sets the stage for leveraging Al in the hospitality
industry by providing participants with a thorough understanding of the
basics. It begins with an introduction to key Al theories and terminology,
helping hoteliers grasp the potential of these tools in their field.

Participants will also learn how to set up a productive Al-enabled
workspace and explore the essential tools that make AI integration
seamless. Finally, the session will emphasize the importance of developing
a forward-thinking mindset, preparing attendees to embrace Al as an
integral part of innovation.

Key Topics that will be covered:

e Theory and terminology of Al

¢ Essential tools and workspace setup

¢ Developing an Al-first mindset

0 2 Embracing Evolving Search Behaviors [1,5 hours]

The first part of this session focuses on how Al is transforming search
behaviors and how the hospitality industry can adapt to these changes.
Participants will learn about the shift in consumer search patterns,
including voice and Al-powered searches, and how to optimize their
strategies to remain discoverable.

This section will provide practical insights into updating online content,
enhancing search visibility, and leveraging Al to stay ahead in a
competitive digital landscape.

“I found you on chatGPT is not a trend: It's a fact”

0 3 AI for Optimizing Content and Marketing [1,5 hours]

The second part dives into using Al for content creation and marketing.
Attendees will learn how to craft optimized blog posts, classify and
respond to guest reviews efficiently, and develop impactful email
campaigns.

They’ll also explore how Al can transform room and service descriptions,
turning them into compelling narratives that drive bookings. Additionally,
this section covers analyzing data to tailor marketing efforts, creating
stunning presentations, and leveraging Al for social media engagement.

Key Topics that will be covered:

e Blog posting

¢ Classifying reviews

¢ AI social media strategies

¢ Crafting services and room descriptions
¢ Designing compelling presentations

¢ Analyzing data for marketing insights

e Optimizing email marketing campaigns
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The Structure
(Syllabus)

04 Enhancing Guest Experiences through AI Creativity [3 hours]

This session explores how Al can elevate the guest experience by enhancing
personalization and creating unique moments. Participants will learn how to
use Al to provide concierge services in multiple languages, ensuring
accessibility for international travelers.

The session will also cover how to repurpose video content to reach a broader
audience, build engaging hotel or regional podcasts, and create immersive
video content that captivates viewers. By the end, attendees will understand
how to use Al as a creative tool to stand out in a crowded market.

Key Topics that will be covered:

e Travel experience enhancers

e Al-powered concierge services in multiple languages
e Video repurposing for greater engagement

e Creating engaging hotel or regional podcasts

e Producing immersive and compelling video content

Pushing the Boundaries with Advanced AI Applications [1,5 hours]

0 5 The first part of this session focuses on advanced and innovative uses of Al in
hospitality. Participants will learn how to find new clients using data scraping,
create royalty-free music to enhance guest experiences, and replace
traditional drone shooting with AI-enhanced visuals.

This section will also explore designing unique, Al-driven activities to create
unforgettable memories for guests.

Key Topics that will be covered:

e Finding clients through data scraping with Al

e Generating royalty-free music for guest experiences

e Designing advanced, funny activities for guests

e Replacing drone video shooting with AI tools

06 AI-Enabled HR for Hospitality [1,5 hours]
The final part of the program turns the spotlight on internal operations,
showcasing how AI can revolutionize HR practices.
From recruiting and onboarding employees to analyzing performance reviews,
participants will discover how AI simplifies HR processes while delivering
valuable insights. By streamlining operations, hoteliers can focus on nurturing
talent and improving team performance.

Key Topics that will be covered:

e Recruiting and onboarding employees with Al
e Enhancing performance reviews with actionable insights
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The Seminar
at-a-glance

Theory

Terminology
Toolset
Mindset

Workspace

Embracing Evolving Search Behaviors

03 Services/Room Descriptions

%
‘I JAG0g

Visual Story Telling Presentations

Email marketing

Analysing Data

7 _Advanced funny Actiities for quests

Al Social Media

Travel Experience Enhancers
08 Advanced funny Activities for quests

Replacing Drone video shooting

Concierge services in their language

Video Repurposing

U
1

10 Build your hotel or regional Podcasts
Create engaqging Video Content

Finding Clients: Data scrapping with Al

Songs/Music Creation free of royalties

Classifying Reviews

Blog Posting

Recruiting & onboarding employees

Employees Performance Reviews
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MoTonoinTiko
napakoAoudnonc

‘OAOL Ol CUMPUETEXOVTIEG TIOU Ba OAOKANPUWGCOUV ETITUXWC TO COepivdplo Ba AdBouv éva
MoTtomowntikd MapakoAovBnong amd tn HotelBrain Academy, To omolo Ba avayvwpilel

EMioNUA TNV CUMPETOXI TOUG OTO EKTIAWSEUTIKO HAg Tip Oypappa.

AUTO TO THOTOTIONTIKO amoTeAel amddelEN TWY WPWY TIoOU aplEpWoay oTo HABnHa Jag Kattng
TeXvVoyvwaolag Tou amoKInoav 6To avTlkelpevo Kal prmopel va aglomolnBel yia tnv evioxuon

TWV EMAYYEAUATIKWY TOUC TIRPOTOVTWV.

hotelBrain | Academy

HOTELBRAIN ACADEMY
KENTPO AIA BIOY MAGHIHI

K.A.B.M. fAp. abeiag 29755/K6/15.3.2023 - QEK B 1792/2023)

AINAQMA ENATTEAMATIKHZ EZEIAIKEYZHZ

Amovépetal otov/atny
yla tnv emtuxn ohokAfpwon tou eknatdevtikol cepvapiov pe titAo:

«Al for Hotel Operations and Marketing »

Affpva ... ...[.....

0 unedBuvog tow cedivaplou 0 AevBuvtrg Tou KABM HotelBrain Academy

Me Tnv ouvepyaaoia

HELLENIC I |
AMERICAN _ B
/' UNION. THE ACADEMY
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ExknaideuTikn NMpwTtoBouAia:
HotelBrain Academy, Al Academy &
HAU Partnership

H HotelBrain Academy (K.A.B.M.) 16pU6nke
OTIC apX&G Tou 2023 PeTa ano npwToBouAia
Tou OpiAou HotelBrain, Tou peyaAuTtepou
OMiAOU Og aplOPo KATAAUPATWY OTNV
EAAGOa, pe navw ano 100 Eevodoxeia os
NEPICTOTEPOUC ano 36 eAANVIKOUG
NPOOPICHOUG.

>konocg TnG Akadnuiag €ival va npoo@epel
eknaldeuTIKA NpoypaupaTta ano
eE€IOIKEUPEVOUC ENAYYEALATIEC OTO XWPO TWV
Eevodoxeiwv, TOU TOUPIGHOU Kal TNG
YAOoTPOVOWNIacG, g€ ENAYYEAUATIEC TOU
TOUPIOTIKOU KAGdou kal napaAAnAa va divel
EYYUNMEVN NPOOPOpPa epyaaiag oTa
Eevodoxeia Tou Opilou HotelBrain.

EninpooBeTa, To eknaldeuTikKO Npoypaupa
TNG HotelBrain Academy spnAouTileTal
gUVEXWC WE VEa up-to-date BepaTika
gEUIVApPIa Nou KaAUMTouv €va supu paoua
YVWOEWV Kal NAnpo@opiwv nou cgupBadifouv
ME TIC OUYXPOVEC TATEIC KAl AVAYKEG TOU
TouploTIkoU kKAGdou. H HotelBrain Academy
BpaBeuTnke PE XpUoo BpaBeio ora Tourism
Awards 2024 yia Tnv npoa®opd TnG aTnv
EKNaideuan oTov TOUpIaTIKO KAGdo.

hotelBrain | Academy
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ExknaideuTikn NMpwTtoBouAia:

HotelBrain Academy, Al Academy &
HAU Partnership

To AI The Academy, pépog Tou Growth Hacking
University (GHU), ival apiepwuévo aTnv
eknaideuon enavw ornv Texvnth Nonuoauvn.
Mpoopepel e padnTeC and OAo Tov KOGHO TN
duvaTtoTnTa va dlEupUVoUV TIC YVWOEIG TOUG, Vd
anokKTnoouv nepIi{NTNTEC Kal enikalpec OeEIOTNTEC Kal
va anokKoWioouv €va niaTonoinTIkO Nou anodeikVUEl
Ta Napanavw.

=MY

\CAD

C 7/

Me pia geyaAn noikiAia paenpc'lToov To Al The
Academy oag pepVEl g€ eNaAPn KE TIC Ts)\sumlsq
e€eAieic TG T€XVI’]TI’]C; Nonuoauvng, €iTe HEOW
01adIKTUaKWV €iTe d1a {WONG NPOYPANHATWV.

| |

H EAAnvoapepikavikn ‘Evwan, eknaldeuTIKOG KN
kKepOOOKOMIKOC opyaviopuog ano 1o 1957,
guvepyadeTal Je KOpuPaioug Popeic ano 0Ao Tov
KOOWMO Kal NapeEXEl JovadIKEG EUKAIPIEC
NPOOWNIKNAG KAl ENAYYEANATIKAG avanTuéng NEaa
ano €&eTaosIC YAwooouabeiag, kaivoToua
ekNaldEUTIKA NpoypaupaTa, ekONAwOoEIC Kal
NPpwTOROUAIEC dIKTUWONC.

UNION

™™™ HELLENIC
11/ AMERICAN

Mexpl onuepa, nepiogotepa ano 3.000.000 atopa
ano 75 dIapOpPETIKEC XWPEC EXOUV enwPeAnOei anod
TIG UNNPETIEG TNG.
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